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What is Digital Marketing ???

In simplistic terms, digital marketing is the promotion of products or brands via one or more
forms of electronic media. Digital marketing differs from traditional marketing in that it involves
the use of channels and methods that enable an organization to analyze marketing campaigns
and understand what is working and what isn't - typically in real time.

Why it is important ???
Digital marketing and its associated channels are important - but not to the exclusion of all
else. It's not enough to just know your customers; you must know them better than anybody

° °
else so you can communicate with them where, when and how they are most receptive to your Dlg Ita I

message. To do that, you need a consolidated view of customer preferences and expectations °
across all channels - Web, social media, mobile, direct mail, point of sale, etc. Marketers can use M a rketl n
this information to create and anticipate consistent, coordinated customer experiences that will

Strategies Focused on Increasing The

move customers along in the buying cycle. The deeper your insight into customer behavior and Reach & Visibility of Your Business.
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10 reasons why you may need a digital channel strategy?

You're directionless

You won't know your online market share

Existing and start-up competitors will gain market share

You don't have a powerful online value proposition

You don't know your online customers well enough

You're not integrated ("disintegrated” )

Digital doesn't have enough people/budget given its importance
You're wasting money and time through duplication

Yﬁnot agile enough to catchup or stay ahead

You're not optimizing.
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5 Areas to Focus your Marketing A DIGITAL MARKETING
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Most Important Metrics to focus in your
Digital Marketing Campaign

1. Traffic Generation

These metrics are very important for both Search Engine Optimization (SEO) and Pay
Per Click (PPC) (Organic/ Inorganic) digital marketing technique.

2. Conversion

Converting website traffic into business leads or outright sales is the primary purpose
for your digital marketing campaign

3. Revenue

The last and the most important is REVENUE, these will tell you if a particular campaign
is profitable or not so you can make adjustments on how you can improve your content
for better engagement, higher conversion and higher revenues.
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}?4' Traffic Generation
hx Advanced Data Analytics & Marketing Solutions

Traffic Generation

These metrics are very important for both Search Engine
Optimization (SEO) and Pay Per Click (PPC) (Organic/
Inorganic) digital marketing technique.

1. Overall Site Traffic

2. Coming Traffic Source
3. Mobile Traffic

4. Click Through Rate

5. Cost Per Click
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Traffiz (Visitors) Leads

Traffic Conversion ’ _[:—\ _K%)

Converting website traffic into business leads
or outright sales is the primary purpose

500visiors I corverinfae s 10 teads

for your digital marketing campaign increase Trafic
Traffic Conversion Effect
1. Conversion Rate e -
2. Cost Per Lead /&"—PD —*@L)
3. Bounce Rate
= . 4% —
4. Average Page Views Per Visit R A A
5. Mostly Searchable product o T4 Comemonfe  NewHonScoe
6. Average Time on Site
7. Rate of Returning Visitors e ——
- - - = RO OPTIMIZATION
8. Geographical wise Visits '
SALES FUMMEL BUYERS
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Generate a Revenue
Ultimately, the success of your digital
marketing campaign can be measured properly

by revenue metrics. These will tell you if a ( Generation
particular campaign is profitable or not so you

can make adjustments on how you can improve +

your content for better engagement, higher ConverSion )

conversion and bigger revenues.

Return On Investment (ROI) 5
The Return on Investment (ROI) can be aptly Ad ve rtISement

measured by website traffic that are eventually
converted into new paying customers. This -

metric will also help you identify which area in R E v E N U E
your digital marketing campaign is driving

sales and revenue, and which areas should be

given more room for improvement.
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Trends of Visitors

% 8 1 o/0 Browse the Internet

Access a Social Network 630/0 \ l

770/0 Use a Search Engine

Watch a Video 480/0 G
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Trends of Spending Time

y750/0 Use it while Travelling

e

® 0
® o 0
* 0 0

¢ 0

[

Use it while going to the Bathroom 3 90/0

3395 While watching TV

While reading Newspaper 220/0

Building an effective Digital MarReting

www.smartlogics.in [Page 10



Benefits of Digital Marketing

E 790/0 Use to help with Shopping
SO

Use while in store 700/0 E-‘
490/0 Compare Prices

[""1
View Reviews & Information 440/0 :e

a 740/0 Make a Purchase Based on a Smartphone Search
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Benefits of Digital Marketing

P4
“: 480/0 Get Promotions and Coupons

Purchase in Stores760/0

ﬂ 590/0 Purchase on their PCS
A

Take Action with in the same day880/0
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9 out of 10

@ 6 1 0/0 Call a Business

Search After Seeing a Display ad or on a mobile device1 70/0

430/0 Search After Seeing TV Ad
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a RESULT is here

@ 6 1 0/0 Call a Business

Search After Seeing a Display ad or on a mobile device1 70/0

430/0 Search After Seeing TV Ad

Notice Mobile Ads 820/0

G
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why you CHOOSE us

' Don’t h Mobile Optimized Si
780/0 -v?ena$e aaxgb?iesig?linlg?mmgat:'r;nze ite

1 420/0 Digital Media is everywhere

- we are a digital branding company

750/0 Preferred Experts Suggestion when purchasing

- we are a dedicated team for that

250/O Regenrate a old Business

- a perfect crm, which get a new business from existing customers

800/0 Attract on a creativity

- a creative designers are there

DO

e @ _ 3 0 this all technique generate a
= § + @% taet c & @ B 3 times more business
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be smart
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